
APPENDICES

Appendix 1. Charts

Chart 1. Difference between the results of seven days analysis and TV guide analysis: coefficients (when 1.0 then equal)     
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Chart 2. Programme structures of ETV, Kanal 2 and TV 3 (%)
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Chart 3. Number of programs in spring 2002 and spring 2003

Chart 4. Amount of transmission time in spring 2002 and spring 2003

Chart 5. ETV programme structure in spring 2003 and spring 2002
(%)  
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Chart 6. Kanal 2 programme structure in spring 2003 and spring
2002 (%) 

Chart 7. TV 3 programme structure in spring 2003 and spring 2002
(%)
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Appendix 2. Tables

Table 1. (a) Comparison of paragraphs regulating placement of advertising in films

Ringhäälinguseadus

§ 16. Reklaami ja otsepakkumise koht programmis

(3) Mängufilme ja televisioonifilme (välja arvatud seeria- ja

dokumentaalfilmid ning meelelahutus-saated), mille kestus on üle 45 minuti,

võib reklaamiks ja otsepakkumise lõiguks katkestada üks kord iga 45-

minutilise ajavahemiku JÄREL [once AFTER each period of 45 minutes].

Edasine katkestamine on lubatud juhul, kui nende kestus on vähemalt 110

minutit.

Broadcasting Act

§ 16. Placement of advertising and teleshopping spots in programme

service

(3) The transmission of feature films and films made for television

(excluding serials, documentaries and light entertainment programmes),

provided that their duration is more than 45 minutes, may be interrupted

for advertising and teleshopping spots once FOR each period of 45

minutes. A further interruption is allowed if their duration is at least 110

minutes.
Television Without Frontiers Directive

Article 11

3. The transmission of audiovisual works such as feature films and films

made for television (excluding series, serials, light entertainment

programmes and documentaries), provided their programmed duration is

more than 45 minutes, may be interrupted once FOR each COMPLETE

period of 45 minutes. A further interruption is allowed if their programmed

duration is at least 20 minutes longer than two or more complete periods of

45 minutes.

European Convention on Transfrontier Television

Article 14 – Insertion of advertising and tele-shopping

3. The transmission of audiovisual works such as feature films and films

made for television (excluding series, serials, light entertainment

programmes and documentaries), provided their scheduled duration is

more than forty-five minutes, may be interrupted once for each

COMPLETE period of fourty-five minutes. A further interruption is

allowed if their scheduled duration is at least twenty minutes longer than

two or more complete periods of fourty-five minutes.
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Table 1. (b) Comparison of paragraphs regulating placement of advertising in films

Republic of Lithuania Law on Provision of Information to the Public

Article 39.  Advertising

8. The transmission of audiovisual works such as feature films and films

made for television (excluding series, serials, light entertainment

programmes and documentaries), provided their scheduled duration is more

than 45 minutes, may be interrupted by an advertisement, once for each

period of 45 minutes. A further interruption shall be allowed if their

scheduled duration is at least 20 minutes longer than two or more complete

periods of 45 minutes.

(Latvian) Radio and Television Law 

Section 23. Placement of Commercials and Teleshops

3. In the distribution of audio-visual works such as feature films and

films made for television (excluding series, serials, entertainment

programmes and documentaries), which are longer than 45 minutes,

commercials and teleshops may be inserted only once in each 45 minute

period. Additional commercials are allowed to be inserted for one more

time only if the work is at least 20 minutes longer than two or more full

45-minute segments.

SUGGESTED ESTONIAN WORDING

Mängufilme ja televisioonifilme (välja arvatud seeria- ja dokumentaalfilmid

ning meelelahutus-saated), mille kavas olev kestus on üle 45 minuti, võib

reklaamiks ja otsepakkumiseks katkestada vaid ühe korra iga 45-minutilise

ajavahemiku kohta. Ühe reklaami ja otsepakkumise lõigu lisamine on

lubatud juhul, kui film kestab 20 minutit kauem kui kaks või enam 45-

minutilist ajavahemikku. 

SUGGESTED ENGLISH WORDING

In the transmission of audiovisual works such as feature films and films

made for television (excluding series, serials, documentaries and light

entertainment programmes), provided that their scheduled duration is

more than 45 minutes, commercials and teleshops may be inserted only

once in each complete period of 45 minutes. Additional commercials

can be inserted for one more time only if the scheduled duration is at

least 20 minutes longer than two or more complete periods of 45

minutes.
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Table 2. (a) List of analytical categories and definitions

Category Definition
News Long and short news, newsmagazines, weather forecast (except sport news). 
Information 1 (social) Programs with journalistic approaches to current social issues and problems that include analysis, comments

and explanation (except sport, news and educational programming) (Shein, Hagi 317).
Information 2 (parliament) Programs about the work of parliament. 
Information 3 (advice) Programs giving advise.
Human Interest Programs about different fields of life and life activities (health, home, food, clothing, family affairs, social life

etc.) (Shein, Hagi 317).
Sport Sport news and informational programs about sport, also broadcast of sport events (Shein, Hagi 319).
Education,nature, science Programs about wildlife and environment, science, and programs with educational purpose. 
Infotainment “Programmes intended primarily to inform but with substantial entertaining elements” (Bakke 169)
Culture and fine arts Programs about literature, art, culture, language, philosophy, history (Shein, Hagi 317).
Religion Informative and educational programs about religion and broadcast of religious services (Shein, Hagi 320).
Music (serious) Programs where music has the dominant role. Opera, musicals, symphony, chamber, ballet music, modern

music,  also jazz etc. (Shein, Hagi 317).
Music (light) Rock, pop, music videos. 
Entertainment 1 All programs where the dominant content is entertaining, except music programs (Shein, Hagi 317). 
Entertainment 2 (games) Game shows, quizzes and contests.
Entertainment 3 (talk-

show)

Entertaining programs with interviewer (host), studio guest(s) and audience (Shein, Hagi 320).

Fiction 1 (serials, series) “Fictional programs consisting of multiple shows that use the same characters and consists of different stories

in each episode (series) or of a continuing story (serials)” (Shein, Hanna 19)
Fiction 2 (sitcom) “Dramatised series in a humorous style and performed by a more or less fixed cast” (Bakke 169).
Fiction 3 (films) Television versions of movies made for cinema and telefilms.
Fiction 4 (cartoons) Programs and films created using animation.
Fiction 5 (other) Other fictional programs
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Table 2. (b) List of analytical categories and definitions

Information society

formats

Programs using interactive features (SMS, online chatting etc.) and combination of many programming

formats.
Presentation and

promotion

Programs and pieces of programs or messages that promote the programme of the same television station

(Shein, Hagi 319).
Advertising 1 “...an announcement in the form of sounds, images or a collection thereof broadcast in return for a payment

with the objective of achieving certain consumer behaviour in the interests of a person or a group of persons...”

(“Broadcasting Act”. Ch.3, § 14, 1).
Advertising 2 (political) Advertisements of the political parties shown on TV before the parliamentary elections. With subcategories

according to the political parties (Keskerakond, Reformierakond, Res Publica, Isamaaliit, Rahvaliit,

Mõõdukad). 
Sponsor clips The clips with the name of logo of the sponsor of the program.
Social advertising Cultural and social announcements broadcast free of charge.
Teleshopping “...a special form of advertising the objective of which is offering goods or services for sale” (“Broadcasting

Act”. Ch.3, § 14, 2).  
Children Programs mainly targeted to children.
Youth Programs mainly meant for young people.
In Russian Programs in Russian language or with Russian subtitles.
Documentaries Films and telefilms that are based on real events and happenings. 
Other Programs that can not be attributed into other categories. 
In house-production Programs and films that are produced using television station’s  own technical means and people (Shein,

Hanna 19). 
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Table 2. (c) List of analytical categories and definitions

Own production “...programmes and programme services relating to contemporary Estonia or Estonian cultural heritage,

produced by a broadcaster itself or in co-operation with producers from the member states of the European

Union or commissioned from an independent European producer” (“Broadcasting Act” § 41, 3).
Purchased Programs and films that are produced by another organisation and witch showing rights the television channel

has required (Shein, Hagi 317).
European production Programs produced in Estonia, in European Union countries or other countries that have ratified European

Convention on Transfrontier Television that fill the § 42. European works requirements of Broadcasting Act

(Shein, Hagi 320-321).
Independent production Programs made by a producer who has not produced more than 90 percent to a same broadcasting organisation

during the last two years and who fulfils the requirements stated in Broadcasting Act § 43 (Shein, Hagi 321). 
First run Programs and films that are shown for the first time (Shein, Hagi 321). 
Reruns Repeating of already broadcast programs and films at the channel, which has already broadcast this program

(Shein, Hagi 321).
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Table 3. (a) Comparison of TV Guide and Seven Days analysis (difference and coefficient)

                                                                                                                             R
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ETV KANAL 2 TV 3

CATEGORY Difference Coefficient Difference Coefficient Difference Coefficient

News 9.45 9.10 0.35 0.96 2.18 2.48 -0.30 1.14 4.12 3.85 0.27 0.93
7.17 7.12 0.05 0.99 5.03 4.31 0.71 0.86 1.37 1.39 -0.01 1.01

Information 2 (parliament) 3.14 3.46 -0.32 1.10 0.00 0.00 0.00 1.00 0.00 0.00 0.00 1.00
Information 3 (advice) 0.83 0.83 -0.00 1.00 1.06 1.04 0.02 0.98 1.44 1.40 0.03 0.98
Human Interest 2.88 2.76 0.13 0.96 9.92 9.77 0.15 0.98 5.37 5.42 -0.05 1.01
Sport 8.25 9.10 -0.86 1.10 5.22 3.35 1.87 0.64 2.31 4.48 -2.17 1.94
Education, nature, science 2.62 3.16 -0.54 1.21 0.86 1.02 -0.16 1.19 0.69 1.16 -0.47 1.68
Infotainment 23.23 22.29 0.95 0.96 2.05 2.15 -0.10 1.05 1.31 1.17 0.14 0.89
Culture and fine arts 4.90 4.08 0.82 0.83 0.00 0.46 -0.46 1.00 0.00 0.00 0.00 1.00
Religion 1.24 1.35 -0.10 1.08 0.00 0.00 0.00 1.00 0.00 0.00 0.00 1.00

0.76 1.81 -1.05 2.39 0.00 0.00 0.00 1.00 0.00 0.00 0.00 1.00
Music 2 (light) 4.14 3.07 1.07 0.74 0.00 0.00 0.00 1.00 4.37 4.10 0.27 0.94

0.34 0.79 -0.45 2.30 4.03 3.44 0.60 0.85 0.00 0.00 0.00 1.00
Entertainment 2 (games) 1.93 2.05 -0.12 1.06 8.27 8.31 -0.05 1.01 2.12 2.09 0.03 0.99
Entertainment 3 (talk-show) 0.00 0.00 0.00 1.00 1.52 1.54 -0.02 1.01 1.87 1.88 -0.01 1.00

11.42 11.44 -0.03 1.00 31.55 33.30 -1.75 1.06 44.88 42.47 2.41 0.95
Fiction 2 (sitcom) 0.66 0.59 0.08 0.89 1.12 1.11 0.02 0.98 0.00 0.09 -0.09 1.00
Fiction 3 (films) 10.66 10.40 0.26 0.98 5.69 6.91 -1.22 1.21 15.79 16.44 -0.64 1.04
Fiction 4 (cartoons) 2.14 2.17 -0.04 1.02 2.78 2.71 0.07 0.98 7.24 7.33 -0.09 1.01
Fiction 5 (other) 2.96 3.24 -0.28 1.09 2.31 2.31 0.00 1.00 0.00 0.00 0.00 1.00
Information society formats 0.00 0.00 0.00 1.00 16.40 15.68 0.72 0.96 1.50 1.48 0.02 0.99
Presentation and promotion 0.47 0.48 -0.01 1.02 0.00 0.00 0.00 1.00 0.00 0.08 -0.08 1.00
Commercial advertising 0.00 0.00 0.00 1.00 0.00 0.10 -0.10 1.00 0.00 0.12 -0.12 1.00
Political advertising 0.00 0.00 0.00 1.00 0.00 0.00 0.00 1.00 0.00 0.00 0.00 1.00
Social and cultural advertising 0.00 0.00 0.00 1.00 0.00 0.00 0.00 1.00 0.00 0.00 0.00 1.00
Sponsor clips 0.00 0.00 0.00 1.00 0.00 0.00 0.00 1.00 0.00 0.00 0.00 1.00
Teleshopping 0.00 0.00 0.00 1.00 0.00 0.00 0.00 1.00 2.50 2.63 -0.14 1.05
Other 0.81 0.70 0.11 0.87 0.00 0.00 0.00 1.00 3.12 2.42 0.70 0.77
TOTAL length 100.00 100.00 0.00 1.00 100.00 100.00 0.00 1.00 100.00 100.00 0.00 1.00

7 Days 
week

TV guide 
average

7 Days 
week

TV guide 
average

7 Days 
week

TV guide 
average

Information1 (social)

Music1 (serious)

Entertainment1

Fiction 1 (serials, series)



Table 3. (b) Comparison of TV Guide and Seven Days analysis (difference and coefficient)

ETV KANAL 2 TV 3

CATEGORY Difference Coefficient Difference Coefficient Difference Coefficient

Children 6.00 5.68 0.32 0.95 3.24 3.24 0.00 1.00 7.18 7.29 -0.11 1.01
Youth 4.12 4.30 -0.18 1.04 6.22 6.84 -0.62 1.10 4.74 4.47 0.28 0.94
In Russian 4.34 3.93 0.41 0.91 1.92 1.93 -0.02 1.01 0.00 0.00 0.00 1.00
Documentaries 2.88 3.41 -0.53 1.18 5.49 5.50 -0.01 1.00 1.62 2.28 -0.66 1.40
In house-production 54.66 53.78 0.88 0.98 24.21 22.31 1.90 0.92 14.92 15.74 -0.82 1.06
Own production 50.21 49.39 0.82 0.98 28.44 27.66 0.77 0.97 18.98 17.90 1.08 0.94
Own production in prime time 10.99 10.26 0.73 0.93 2.84 2.79 0.05 0.98 3.00 3.62 -0.62 1.21
Purchased 40.16 41.09 -0.94 1.02 58.20 60.27 -2.07 1.04 72.22 72.91 -0.68 1.01
European production 72.57 69.24 3.33 0.95 47.55 45.15 2.40 0.95 22.85 22.75 0.10 1.00
Independent production 6.27 6.66 -0.39 1.06 12.04 12.06 -0.03 1.00 11.86 11.01 0.85 0.93
First run 65.38 64.62 0.75 0.99 70.30 70.40 -0.10 1.00 77.97 79.00 -1.04 1.01
Reruns 34.62 35.38 -0.75 1.02 29.70 29.60 0.10 1.00 22.03 21.00 1.04 0.95
Programs 216.00 213.25 2.75 0.99 188.00 190.75 -2.75 1.01 234.00 235.50 -1.50 1.01
TOTAL length 120:52:10 120:45:40 00:06:30 - 126:00:00 126:03:45 -00:03:45 - 133:30:00 135:15:00 -01:45:00 -

7 Days 
week

TV guide 
average

7 Days 
week

TV guide 
average

7 Days 
week

TV guide 
average
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Table 4. Comparison of programme structures of ETV, KANAL 2 and TV 3 (in %)

Spring 2003 Spring 2002 Difference 
CATEGORY ETV KANAL 2 TV 3 ETV KANAL 2 TV 3 ETV KANAL 2 TV 3
News 13.35 1.99 3.29 11.63 3.21 3.09 1.72 -1.23 0.20

6.74 4.31 1.19 5.03 2.17 1.04 1.71 2.14 0.15
Information 2 (parliament) 3.11 0.00 0.00 0.78 0.00 0.00 2.33 0.00 0.00
Information 3 (advice) 0.75 1.00 1.21 0.00 0.68 0.00 0.75 0.32 1.21
Human Interest 2.66 8.37 4.17 2.11 1.17 3.03 0.55 7.21 1.15
Sport 8.74 4.74 1.93 5.15 4.27 5.42 3.59 0.47 -3.50
Education, nature, science 2.72 0.81 1.30 3.91 1.35 0.00 -1.19 -0.54 1.30
Infotainment 17.75 1.39 1.12 15.25 6.32 4.15 2.50 -4.93 -3.03
Culture and fine arts 4.78 0.00 0.00 5.81 0.00 0.31 -1.03 0.00 -0.31
Religion 1.15 0.00 0.00 2.96 0.00 0.00 -1.81 0.00 0.00

0.67 0.00 0.00 2.45 0.00 0.00 -1.78 0.00 0.00
Music 2 (light) 4.22 0.00 3.90 5.80 0.00 4.20 -1.58 0.00 -0.30

0.32 4.18 0.00 0.92 0.94 0.00 -0.59 3.24 0.00
Entertainment 2 (games) 1.74 7.28 1.68 4.64 4.32 0.91 -2.90 2.96 0.77
Entertainment 3 (talk-show) 0.00 1.32 1.61 0.00 0.13 0.00 0.00 1.19 1.61

10.96 26.39 37.74 6.96 37.03 32.57 4.00 -10.65 5.17
Fiction 2 (sitcom) 0.66 0.96 0.00 0.00 0.59 0.00 0.66 0.37 0.00
Fiction 3 (films) 9.68 4.72 16.45 7.92 9.00 21.50 1.76 -4.29 -5.05
Fiction 4 (cartoons) 3.14 1.18 6.65 2.91 1.02 7.50 0.23 0.16 -0.84
Fiction 5 (other) 2.79 2.20 0.00 3.09 0.00 0.00 -0.30 2.20 0.00
Information society formats 0.00 18.53 1.43 0.00 16.44 0.00 0.00 2.09 1.43
Presentation and promotion 3.06 2.79 2.50 3.90 2.65 4.27 -0.84 0.13 -1.77
ADVERTISING 0.72 7.87 7.42 3.54 8.22 8.32 -2.82 -0.36 -0.90
Commercial advertising 0.00 5.83 5.15 2.29 8.04 7.87 -2.29 -2.22 -2.72
Political advertising 0.00 1.40 1.48 - - - - - -
Social and cultural advertising 0.72 0.24 0.24 1.25 0.18 0.46 -0.53 0.07 -0.21
Sponsor clips 0.00 0.39 0.55 - - - - - -
Teleshopping 0.00 0.00 3.74 5.03 0.02 3.31 -5.03 -0.02 0.43
Other 0.28 0.00 2.67 0.21 0.47 0.38 0.07 -0.47 2.29
TOTAL LENGTH % 100.00 100.00 100.00 103.54 108.22 108.32 -3.54 -8.22 -8.32
Children 6.79 2.93 6.79 7.03 1.10 9.81 -0.24 1.83 -3.03
Youth 3.86 5.04 4.04 1.58 9.02 13.50 2.29 -3.99 -9.45
In Russian 4.05 1.77 0.00 2.68 14.84 0.85 1.36 -13.08 -0.85
Documentaries 2.88 4.35 1.18 2.87 1.99 6.14 0.01 2.36 -4.96

Information1 (social)

Music1 (serious)

Entertainment1

Fiction 1 (serials, series)
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Table 5. Comparison of program structures of ETV, KANAL 2 and TV 3 (by time)

Spring 2003 Spring 2002 Difference 
CATEGORY ETV KANAL 2 TV 3 ETV KANAL 2 TV 3 ETV KANAL 2 TV 3
News 16:11:08 02:33:16 04:29:12 14:27:41 02:44:36 04:04:06 01:43:27 -00:11:20 00:25:06

08:10:27 05:32:10 01:37:21 06:15:27 02:40:44 01:22:18 01:55:00 02:51:26 00:15:03
Information 2 (parliament) 03:46:02 00:00:00 00:00:00 00:58:16 00:00:00 00:00:00 02:47:46 00:00:00 00:00:00
Information 3 (advice) 00:54:32 01:17:19 01:38:40 00:00:00 00:50:18 00:00:00 00:54:32 00:27:01 01:38:40
Human Interest 03:13:38 10:46:00 05:41:24 02:37:37 01:26:35 03:59:25 00:36:01 09:19:25 01:41:59
Sport 10:35:57 06:05:18 02:37:29 06:24:31 05:16:10 07:08:31 04:11:26 00:49:08 -04:31:02
Education, nature, science 03:18:13 01:02:34 01:46:25 04:51:49 01:39:53 00:00:00 -01:33:36 -00:37:19 01:46:25
Infotainment 21:31:47 01:46:50 01:31:15 18:57:56 07:48:04 05:27:43 02:33:51 -06:01:14 -03:56:28
Culture and fine arts 05:47:56 00:00:00 00:00:00 07:13:18 00:00:00 00:24:28 -01:25:22 00:00:00 -00:24:28
Religion 01:23:49 00:00:00 00:00:00 03:40:46 00:00:00 00:00:00 -02:16:57 00:00:00 00:00:00

00:49:02 00:00:00 00:00:00 03:02:48 00:00:00 00:00:00 -02:13:46 00:00:00 00:00:00
Music 2 (light) 05:07:02 00:00:00 05:19:15 07:12:39 00:00:00 05:32:10 -02:05:37 00:00:00 -00:12:55

00:23:37 05:22:15 00:00:00 01:08:26 01:09:35 00:00:00 -00:44:49 04:12:40 00:00:00
Entertainment 2 (games) 02:06:19 09:21:27 02:17:11 05:45:54 05:20:09 01:11:46 -03:39:35 04:01:18 01:05:25
Entertainment 3 (talk-show) 00:00:00 01:41:46 02:11:48 00:00:00 00:09:35 00:00:00 00:00:00 01:32:11 02:11:48

13:17:38 33:55:24 51:26:38 08:39:07 45:44:54 42:54:36 04:38:31 -11:49:30 08:32:02
Fiction 2 (sitcom) 00:47:45 01:14:14 00:00:00 00:00:00 00:43:44 00:00:00 00:47:45 00:30:30 00:00:00
Fiction 3 (films) 11:44:45 06:03:44 22:25:20 09:51:21 11:07:06 28:19:28 01:53:24 -05:03:22 -05:54:08
Fiction 4 (cartoons) 03:48:40 01:30:43 09:04:11 03:37:09 01:15:22 09:52:31 00:11:31 00:15:21 -00:48:20
Fiction 5 (other) 03:23:00 02:49:32 00:00:00 03:50:31 00:00:00 00:00:00 -00:27:31 02:49:32 00:00:00
Information society formats 00:00:00 23:49:13 01:56:45 00:00:00 21:31:53 00:00:00 00:00:00 02:17:20 01:56:45
Presentation and promotion 03:42:58 03:34:57 03:24:39 04:51:13 03:16:44 05:37:35 -01:08:15 00:18:13 -02:12:56
ADVERTISING 00:52:20 10:06:49 10:06:46 04:24:15 10:09:32 10:57:48 -03:31:55 -00:02:43 -00:51:02
Commercial advertising 00:00:00 07:29:37 07:00:57 02:50:57 09:56:15 10:21:47 -02:50:57 -02:26:38 -03:20:50
Political advertising 00:00:00 01:47:58 02:01:11 - - - - - -
Social and cultural advertising 00:52:20 00:18:51 00:19:48 01:33:18 00:13:17 00:36:01 -00:40:58 00:05:34 -00:16:13
Sponsor clips 00:00:00 00:30:23 00:44:50 - - - - - -
Teleshopping 00:00:00 00:00:00 05:06:03 06:15:28 00:01:48 04:21:56 -06:15:28 -00:01:48 00:44:07
Other 00:20:23 00:00:00 03:38:03 00:15:34 00:34:58 00:29:40 00:04:49 -00:34:58 03:08:23
TOTAL LENGTH 121:16:58 128:33:31 136:18:25 124:21:53 123:31:40 131:44:01 -03:04:55 05:01:51 04:34:24
Children 03:34:44 01:05:14 01:42:53 08:44:40 01:21:41 12:55:44 01:37:06 -10:03:27 -16:03:54
Youth 01:10:35 02:13:11 00:11:21 01:57:38 11:08:41 17:46:47 -07:34:05 00:51:30 -12:44:23
In Russian 00:28:39 02:16:10 00:00:00 03:20:14 18:20:14 01:06:58 -02:51:35 -16:04:04 -01:06:58
Documentaries 02:33:05 01:38:38 00:47:47 03:34:08 02:27:48 08:05:14 -01:01:03 -00:49:10 -07:17:27

Information1 (social)

Music1 (serious)

Entertainment1

Fiction 1 (serials, series)
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Table 6. Share of factual and fictional programming in ETV, KANAL 2 and TV 3 (%)

Table 7. Amount of factual and fictional programming in ETV, KANAL 2 and TV 3

Table 8. Comparison of programme structures of ETV, KANAL 2 and TV 3: types of production (%)

Table 9. Comparison of programme structures of ETV, KANAL 2 and TV 3: types of production (by time)

Spring 2003 Spring 2002 Difference 
CATEGORY ETV KANAL 2 TV 3 ETV KANAL 2 TV 3 ETV KANAL 2 TV 3
Factual programming 61.75 41.13 15.63 52.6 35.6 17.4 9.15 5.54 -1.78
Fictional programming 34.47 48.22 70.70 34.9 53.0 66.7 -0.42 -4.81 4.02
Advertising 3.78 10.65 13.66 12.5 10.9 15.9 -8.69 -0.25 -2.24
TOTAL 100.00 100.00 100.00 99.97 99.53 100.00 -0.25 -0.25 -0.25

Spring 2003 Spring 2002 Difference 
CATEGORY ETV KANAL 2 TV 3 ETV KANAL 2 TV 3 ETV KANAL 2 TV 3
Factual programming 74:53:29 52:52:40 21:18:31 65:27:21 43:58:13 22:26:31 09:26:08 08:54:27 -01:08:00
Fictional programming 41:48:11 61:59:05 96:22:26 43:23:29 66:05:23 88:20:11 -01:35:18 -04:06:18 08:02:15
Advertising 04:35:18 13:41:46 18:37:28 15:31:03 13:28:04 20:57:19 -10:55:45 00:13:42 -02:19:51
TOTAL 121:16:58 128:33:31 136:18:25 124:21:53 123:31:40 131:44:01 -03:04:55 05:01:51 04:34:24

Spring 2003 Spring 2002 Difference 
CATEGORY ETV KANAL 2 TV 3 ETV KANAL 2 TV 3 ETV KANAL 2 TV 3
In house-production 53.54 28.35 14.44 50.7 21.6 5.9 2.87 6.76 8.52
Purchased 40.73 48.39 66.92 31.2 31.2 67.3 9.49 17.15 -0.39
First run 65.54 62.82 69.73 56.97 67.43 67.32 8.57 -4.60 2.41
Reruns 34.46 37.18 30.27 32.62 21.42 16.90 1.84 15.76 13.36
TOTAL LENGTH % 100.00 100.00 100.00 89.59 88.84 84.23 10.41 11.16 15.77

Spring 2003 Spring 2002 Difference 
CATEGORY ETV KANAL 2 TV 3 ETV KANAL 2 TV 3 ETV KANAL 2 TV 3
In house-production 64:56:15 36:26:24 19:41:11 63:01:10 26:39:27 07:48:26 01:55:05 09:46:57 11:52:45
Purchased 49:23:44 62:12:50 91:12:54 38:51:14 79:17:25 88:39:50 10:32:30 -17:04:35 02:33:04
First run 79:29:18 80:46:00 95:03:03 70:51:07 83:17:25 88:41:10 08:38:11 -02:31:25 06:21:53
Reruns 41:47:40 47:47:31 41:15:22 40:34:09 26:27:20 22:16:04 01:13:31 21:20:11 18:59:18
TOTAL LENGTH % 121:16:58 128:33:31 136:18:25 124:21:53 123:31:40 131:44:01 -03:04:55 05:01:51 04:34:24
Number of programs 216 188 234 238 158 117 -22 30 117
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Table 12. Fulfilment of the quotas for own, European and independent production (%) 

Table 13. Fulfilment of the requirements for advertising 

Spring 2003 Spring 2002 Difference 
CATEGORY QUOTA ETV KANAL 2 TV 3 ETV KANAL 2 TV 3 ETV KANAL 2 TV 3
Own production 10 % a month 60.36 40.56 22.70 63.99 25.46 25.25 -3.63 15.10 -2.55
Own production in prime time 100 % from 5 % 294.65 74.80 76.84 240.91 44.20 76.22 53.73 30.60 0.61

European production 51 % a year 90.29 61.21 29.25 83.97 45.71 19.22 6.32 15.50 10.02
Independent production 10 % a year 7.79 13.27 12.72 10.66 9.43 15.55 -2.87 3.84 -2.83

Spring 2003 Spring 2002 Difference 
CATEGORY QUOTA ETV KANAL 2 TV 3 ETV KANAL 2 TV 3 ETV KANAL 2 TV 3
Amount of advertising - 00:00:00 09:17:35 09:02:08 02:50:57 09:56:15 10:21:47 -02:50:57 -00:38:40 -01:19:39
Advertising + teleshopping - 00:00:00 09:17:35 14:08:11 09:06:25 09:58:03 09:59:31 -09:06:25 -00:40:28 04:08:40
Amount of advertising Max 15 % a day 0.00 8.64 6.53 2.29 8.04 4.27 -2.29 0.59 2.26
Advertising + teleshopping Max 20 % a day 0.00 8.64 10.67 7.32 8.07 7.58 -7.32 0.57 3.09
Violations of 12 minute rule 12 min in hour 0 1 7 1 0 6 -1 1 1
Violations of 20 minute rule 20 min brakes 0 67 92 8 42 74 -8 25 18
Violations of 20 minute rule Separate parts existed 0 57 44 - - - - - -
Violations of 30 minute rule Min 30 min 0 5 1 13 49 29 -13 -44 -28

ONCE for 45 min 0 0 4 - - - 0 0 4

AFTER 45 min 0 8 23 2 15 47 -2 -7 -24

- 0 2 0 - - - 0 2 0

Violations of ONCE FOR 45 
minute rule
Violations of AFTER 45 
minute rule
Separation of ad and 
program
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Table 14. Total amount of different types of advertising (by time and in %)

Table 15. Proportions or different types of advertising inside the channel 

Table 16. Proportions or different types of advertising between the channels

CATEGORY 2003 2002 Difference 2003 2002 Difference 
Presentation and promotion 10:42:34 13:45:32 -03:02:58 29.02 27.55 1.46
Commercial advertising 19:34:56 23:08:59 -03:34:03 53.06 46.36 6.70
Social and cultural advertising 01:30:59 02:22:36 -00:51:37 4.11 4.76 -0.65
Teleshopping 05:06:03 10:39:12 -05:33:09 13.82 21.33 -7.51
TOTAL 36:54:32 49:56:19 -13:01:47 100.00 100.00 0.00

Spring 2003 Spring 2002 Difference 
CATEGORY ETV KANAL 2 TV 3 ETV KANAL 2 TV 3 ETV KANAL 2 TV 3
Presentation and promotion 80.99 26.16 18.31 31.28 24.35 26.85 49.71 1.81 -8.54
Commercial advertising 0.00 71.55 52.53 18.36 73.79 49.45 -18.36 -2.24 3.07
Social and cultural advertising 19.01 2.29 1.77 10.02 1.64 2.86 8.99 0.65 -1.09
Teleshopping 0.00 0.00 27.39 40.33 0.22 20.83 -40.33 -0.22 6.56
TOTAL 100.00 100.00 100.00 100.00 100.00 100.00 0.00 0.00 0.00

Spring 2003 Spring 2002 Difference 
CATEGORY ETV KANAL 2 TV 3 ETV KANAL 2 TV 3 ETV KANAL 2 TV 3
Presentation and promotion 34.70 33.45 31.85 35.3 23.8 40.9 -0.58 9.62 -9.04
Commercial advertising 0.00 50.04 49.96 12.3 42.9 44.8 -12.31 7.12 5.19
Social and cultural advertising 57.52 20.72 21.76 65.4 9.3 25.3 -7.91 11.40 -3.49
Teleshopping 0.00 0.00 100.00 58.7 0.3 41.0 -58.74 -0.28 59.02
TOTAL 12.43 37.11 50.46 31.1 27.0 42.0 -18.64 10.14 8.50
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Table 17. Political advertising (by time and in %)  

CATEGORY ETV KANAL 2 TV 3 TOTAL ETV KANAL 2 TV 3 TOTAL
Keskerakond - 00:35:33 00:39:50 01:15:23 - 32.93 32.87 32.90
Reformierakond - 00:26:56 00:33:00 00:59:56 - 24.95 27.23 26.15
Rahvaliit - 00:26:43 00:29:37 00:56:20 - 24.75 24.44 24.58
Isamaaliit - 00:12:28 00:09:56 00:22:24 - 11.55 8.20 9.78
Res publica - 00:06:18 00:05:05 00:11:23 - 5.84 4.19 4.97
Mõõdukad - 00:00:00 00:03:43 00:03:43 - 0.00 3.07 1.62
POLITICAL ADVERTISING - 01:47:58 02:01:11 03:49:09 - 100.00 100.00 100.00
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